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Design and Layout
by Floyd A. Walker

Barth Healey offers some excellent suggestions for
improving the look of philatelic journals in the first quarter
Philatelic Communicator. For the most part, the philatelic
journals of specialist groups would have a hard time attracting
readers if they had to compete for buyers at the newsstand.
That may be why so many of them wind up in the “great
unread burden of guilt” stack that each of us has somewhere.

Part of this can be attributed to a lack of design expertise
on the part of the editor. An even
bigger problem, perhaps, is that many
editors fail to understand our increas-
ing depends on graphics when we
process information.

While some readers may focus on
the scholarship of philatelic journals Via fLix Mail
and are willing to wade through pages Ggrnd iyt &
of gray type to find the hidden gem of po
new information they seek, most of us =& va S % Sey e
aren’t that devoted. We’re busy peo-
ple. We want information in bite-size
chunks and we tend to focus on that
which is appealing to the eye. We’ve
grown up on CNN and USA Today
and sound-bites and the news of the
world in 30 minutes.

So how can philatelic editors
appeal to this kind of audience?

Healey offered a number of sug-
gestions in his article: type variations,
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using rules, and the planned use of

Toreally understand what I mean, go to a newsstand and
browse some of the current crop of specialty
magazines—those that cover everything from dog grooming
to fitness to history to button collecting. Think about why you
would pick up any of them. What about a particular magazine
causes you to reach for it and to browse through it? Good
cover design? Eye-catching headlines? Attractive pictures?

Why not steal those design and layout ideas for your own
publication? If you were attracted to
those design elements, why wouldn’t
they attract readership to your publi-
cation?

I happen to be a fitness buff and
therefore I read several fitness maga-
zines. I also enjoy travel magazines.
All of them have to compete for my
buck at the newsstand and they do
that by being well designed and full of
information that makes me want to
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e e They are all crammed with de-
st sign ideas I can steal. Granted, I don’t

S have the budget for full color and my
wmmweiion  computer won’t allow me to do bleeds
and cross-page double trucks, but I
can use boxes, illustrations, initial
drop caps, and varying column
wm s anem s widths—all of which look good even

“ e e in black and white.
e e s Hlustrations in philatelic publica-
Sesepps : tions don’t have to be entirely of

white space.
There’s another way to make
pages more attractive and articles

The Offidet Nowsletier of the Priing Cius @ APS Altlisie 57!

A clipart illustration of a PanAm Clipper ties into the headline over
a front-page article about a perfin-bearing cover in The Perfins

stamps and covers, by the way.
If you are designing your publica-
tion on a computer—and who isn’t

more readable: the effective use of gyjerin, A message from the group's president shares the front these days—you can pick up disks of

graphics.

" There is an axiom in publication
design called the dollar bill rule. It says simply that if you can
lay a dollar bill on a printed page and touch only type of the
same size, you’ve got a dull page. Try that with your publica-
tion.

Commercial publications make liberal use of graphics to
attract readers and avoid broad expanses of gray type. They
break up information into small chunks with attractive
headlines and eye-catching artwork.

page with a humorous graphic—also from computer clip art.

clip art at any computer store for a
few dollars. Hundreds of these clip art
illustrations are usable in philatelic journals. Flags, coats of
arms, maps, business tools, cartoons of people, and dozens of
other subjects tie in well with the articles that typically appear
in philatelic journals. The clip art is easily sizeable to fit
whatever space is available.

Look at the front cover of your publication. If you had to
shell out cash at the newsstand would you pick it up? There is
> > continued on page 14
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The
Quill

Joe Foley

I’m1late! Apologies. Noneed to bore you with explanations,
just a promise to make every effort to get back on schedule.

Response to the various approaches to layout posed in the
last issue were diverse, but thin, with no clear pattern. The
exception that proves the rule to this last statement is that 10
point is as small as the PC should go. 9 point has occasionally
been used for letters and reviews, but that will now be 10 point.
The response from the officers and council was stimulated a bit,
and appreciated.

The international show in Vienna was quite enjoyable. Just
to prove how small a world it is, my wife and I with another
couple were returning from supper one night on the subway. I
noticed someone getting on and said to Mary Joan “that looks
like Charles Verge” - it was, Next morning on the way to visit
the Schonbrunn Palace - different subway, same Chas.

We’re keeping this short to provide for the Literature
Exhibition Calendar. O

Literature Exhibition Calendar

Coordinators of Literature Exhibitions are encouraged to submit full
information, including a prospectus, for these listings. Please contact the
editor well in advance of the closing date for entries.

August 24-7, 2000

A.P.S. STAMPSHOW, Providence, R.1. $25 entry fee + 2 copies
of entry, entries closed on May 15, 2000. For further informa-
tion contact Ken Martin, APS, Box 8000, State College, PA
16803, phone 814 237-3803, fax 814 237-6128, e-mail:
kpmartin@stamps.org

October 6-8, 2000

SESCAL, Wyndham Hotel at LAX, 6225 W. Century Blvd., Los
Angeles, Calif. $12 entry fee + 2 copies of entry (returned on
request at cost of return postage), entries close July 10, 2000,
handbooks and special studies must not be earlier than July
1997, periodicals—most recent complete volume or most recent
equivalent. Electronic versions of publications are accepted.
Prospectus from Larry Parks, P.O. Box 1116, Thousand Oaks,
CA 91358, e-mail lcpphil@aol.com.

November 17-9, 2000

CHICAGOPEX, Donald E. Stevens Convention Center (for-
merly the Rosemont Exposition Center), 5555 North River
Road, Rosemont, Ill., just 5 minutes from Chicago’s O’Hare,
Airport. Entries close Oct. 1, 2000 (no other information such
as entry fee, etc., was provided). For information and prospec-

‘tus contact Eliot Landau, 5329 Main St., Ste. 105, Downers

Grove, IL 60515, e-mail: land1942@aol.com
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A Concept

Editor’s Note: When I received a copy of e-mail correspondence
between Tom Fortunato, chairman of the APS Chapter Activities
Committee and WU30 president Dane Claussen, it struck me as
something that our members would find interesting, so with their
permission and very little editing here it is:

From: Tom Fortunato
Sent:  Monday, June 19, 2000 10:52 AM

To: Dane S. Claussen
Subject: APS CAC Writer’s Unit Opportunity
Dane-

I’m writing to you in my capacity as Chairman of the APS
Chapter Activities Committee regarding an opportunity for
members of the Writer’s Unit to share their articles with needy
clubs.

As you realize, stamp clubs are always desperate for well
written and interesting articles for their newsletters. The CAC
has an outlet for this very purpose—our “Stamp Articles for
Reprint,” found at: http://www.stamps.org/cac/cac_arti.htm
We would like to invite members of the Writer’s Unit to send us
links to their own works for inclusion here.

Providing an external link allows authors the freedom to
design and format each offering in their own style. Due to server
space limitations, it will probably not be possible to host these
directly on the APS server itself.

Obviously, the audience for such articles extends well beyond
the confines of current APS Chapters. It’s our hope that other
individual philatelists will enjoy the material posted as well!

Should members of the Writer’s Unit take advantage of our
offer, we’d certainly like to heavily publicize this information
extensively in the philatelic press.

Please contact me at my home email address:

Tom

From: Dane S. Claussen

Sent:  Tuesday, June 27, 2000 5:29 PM
To: Tom Fortunato

Subject: APS Chapter Activities

Tom

Yes, thank you for the email and the opportunity. I certainly
would be glad to plug this in my column in the Philatelic
Communicator, and there certainly could be a separate article
about it in there as well. (Have you told Joe Foley, our editor,
about this yet?)

For those Writers Unit members who do not use computers,
is there a way that they could mail you or someone else their
articles and they could be scanned in?

Is there a way in which writers could claim/retain copyright
after posting on the Website and publication in CAC newsletters?

What other considerations am I not thinking of at the
moment?

Dane

Subj:  RE: APS CAC Writer’s Unit Opportunity

Date:  06/27/2000 11:27:11 PM Eastern Daylight Time
From: Tom Fortunato

To: Dane S. Claussen dsclaussen@hotmail.com

CC: Peter McCann (APS Pres.), Joe Foley, Jane King Fohn, Bob
Lamb (APS Ex. Dir.)

Hi, Dane.

Let’s see if [ can answer most of your questions below.

Regarding copyrighting...legally, the writer should indeed
retain copyrights to any item published in the CAC newsletter,
posted on the CAC web site, or used in a Chapter’s newsletter.
A disclaimer can/should be used stating that the author has
granted the CAC and APS Chapters the privilege to reproduce
his/her work and retains the copyrights to such. Reproduction in
any way without the expressed written permission of the author
is a violation of the originator’s rights. Of course, the author will
be acknowledged when his work is used in any fashion.

For now, we would ask that authors provide links to their
material already hosted on other web sites. However this opens
the door for perhaps another option—a web site run by the
Writers Unit itself. Surely there is a talented pool of writers in
your group with some web savvy as well. You may be able to
find volunteers willing to scan articles and convert them to
HTML for the web.

I propose the option above just as a thought for further
consideration. No matter which route is taken, our goal remains
the same, to provide the 700+ Chapters a resource for
reproducible newsletter material. Perhaps an index with a “price
per page” listing could be made for those Chapters without
computer access, as requested articles would need to be mailed to
them. This could be similar to the way the ATA handles its
current checklist service.

Again, these are just ideas off the top of my head. I'd
appreciate input from any of you!

Tom

From: Joe Foley

Sent:  Wednesday, June 28, 2000 12:16 AM
To: Tom Fortunato & Dane S. Claussen

Subject: Re: APS CAC Writer’s Unit Opportunity

With your permission, I think I’ll use your exchange of
e-mails on this subject, edited a bit, in the next Philatelic
Communicator. (Which unfortunately is running late0

Joe Foley (Both agreed.)

Where do we go from here? Please send us a note or e-mail
which we will publish in the next issue. Send a copy to both Tom
Fortunato and Dane 8. Claussen. Tom’s address is 42 Maynard
St., Rochester, NY 14615, and Dane’s is noted on page 2. O

COUNCIL MEMBER ELECTED

WU30 Council member Charles J. G. Verge of Ottawa has
recently been elected President of The Royal Philatelic Society
of Canada. O
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President's Message
by Dr. Dane S. Claussen

Our Writers Unit breakfast at the APS
winter show in Portland, Ore., was held
just after I wrote my last message, and so
just a few words about it here. Oregon is
my home state, and therefore anything |
say about the venue would necessarily be
biased; but even as an Oregon native I still
appreciated the view of Mt. Hood, Mt.
Adams, Mt. Jefferson and so on out the
window of my eastern facing room in the
show hotel. At Portland’s breakfast, we
had a relatively small but quite spirited
group—being able to fit around only four
tables and almost all of us previously
knowing each other. Door prizes were
“awarded” that had been generously do-
nated by Alan Warren and Randy Neil.
Our old friend John Hotchner also was to
have brought door prizes—but stayed
home for a more important event: the birth
of a grandchild. Thank you to all.

It was suggested at the Breakfast that
we have a guest speaker at our Breakfast
in Providence in late August at
STAMPSHOW. Other members of the
board and I have been working on that and
plans are just about complete.

At the Portland breakfast, I also insti-
tuted what I hope can be a regular part of
our Breakfasts: allowing an opportunity
for each member present to stand up and
very briefly ask a question, make a com-
ment, make a request, etc., related to the
Writers Unit, philatelic journalism gener-
ally and/or his/her own research and writ-
ing. 1 am interested in receiving more
input about the Unit, and I also think that
members would be interested in having
more opportunities to hear each other’s
questions and concerns or to find out what
each other is working on. Although this
Unit has always been rather informal, the

. Breakfasts have always featured a few
officers and special guests and not much
opportunity for other members to interact
in a public way.

Some of you may be familiar with
Richard B. Kielbowicz’s 1989 book, News
in the Mail: The Press, Post Office, and
Public Information, 1700-1860s
(Westport, CT: Greenwood Press). In early

May, while at a conference in Toronto, |
met a doctoral candidate from the Univer-
sity of Washington who is working with
Prof. Kielbowicz on perhaps teaching an
entire course there on the history of rela-
tionships between American journalism
and the U.S. postal system. This is rather
newsworthy in itself, since it surely would
be the first college course in the country
specifically on that topic. Yet it got me to
again thinking generally about the rela-
tionship (or lack of it) between philatelic
literature and scholarly literature in the
academic world. Although I know that
many philatelic
researchers/exhibitors/authors search for
relevant academic research on their sub-
jects, that many others do not. Therefore,
I thought I would simply mention some of
the academic literature related to philatelic
interests that has appeared in the last
fifteen years only in the field in which 1
teach and conduct research (journalism
and mass communication). Other research
of interest to philatelists has been con-
ducted by business professors, economics
professors and history professors, and
databases of the academic literature in
those fields is widely available at univer-
sity and public libraries. A sampling from
journalism and mass communication
journals:

“Mass Postal Service After 150 Years:
A Review Essay,” by Brian S. Osborne,
Canadian Jowrnal of Communication, v.16
n.1(1991).

“Back to the Future: Britain’s 19th
Century Telecommunications Policy,” by
Jill Hills; Telecommunications Policy,
v.17 n.3 (April 1993).

“Exchange System and the Develop-
ment of American Politics in the 1820s,”
Robert K. Stewart, American Journalism,
v.4 n.1 (1987).

“From ‘A Cornerstone of Canada’s
Social Structure’ to ‘Financial
Self-Sufficiency’: The Transformation of
the Canadian Postal Service, 1852-1987,”
by Brian Osborne, Canadian Journal of
Communication, v.13 n.1 (Winter 1987).

“Growing Interaction of the Federal

Bureaucracy and the Press: The Case of a
Postal Rule, 1879-1917,” by Richard B.
Kielbowicz, American Journalism, v.4 n.1
(1987).

“These Great and Dangerous Powers:
Postal Censorship of the Press,” by Jon
Bekken, Journal of Communication In-
quiry, v.15 n.1 (Winter 1991).

“Word Wars at Home: U.S. Response
to World War 1l Propaganda,” by Alex
Nagy, Journalism Quarterly, v.67 n.l
(Spring 1990).

With respect to books, many of ushave
become aware of (if not purchased, as |
did) Richard R. John’s recent book,
Spreading the News: The American Postal
System from Franklin to Morse (Cam-
bridge: Harvard University Press), but
have not had the opportunity to keep up
with other books of possible interest to
philatelists from mass market and/or
scholarly presses. For instance, about the
time you read this column, a book entitled,
Wall-to-Wall America: Post-Office Murals
in the Great Depression, by Karal Ann
Marling will be out from the University of
Minnesota Press. Other recent books of
interest have included:

A History of the Post in England from
the Romans to the Stuarts, by Philip Beale
{Ashgate Publishing Company).

The Pony Express in American His-
tory, by Sue Hurwitz (Enslow Publishers
Inc.).

The English Royal Messengers Ser-
vice, 1685-1750): An Institutional Study,
by Priscilla Scott Cady and Henry L. Cady
(Edwin Mellen Press)

Emerging Competition in Postal and
Delivery Services, edited by Michael A.
Crew and Paul R. Kleindorfer (Kluwer
Academic Publishers).

Current Directions in Postal Reform,
edited by Michael A. Crew and Paul R.
Kleindorfer (Kluwer Academic Publish-
ers).

Finally, I want to emphasize that
American law reviews, most of them pub-
lished by the various law schools, are an
excellent source of material on the history

»»continued on page 14
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The Use of Non-philatelic Titles and
Honors in Philatelic Publications

by Ken Trettin

For the past several weeks | have been reading a large
number of last year’s volumes of philatelic publications. I am on
the jury for the Literature Competition for STAMPSHOW 2000.
One of the observations | have made is that many publications
attach titles and honors to individuals that have nothing to do
with philately. The author of an article is John Doe, PhD, or he
is referred to Dr. Jones in an article. While the titles Dr./M.D.
seem to be the most prevalent one also finds military ranks and
orders attached to individuals’ names.

This has caused me to rethink what I have done and what |
will do in the future with the publication I edit. First, the mailing
label. If a subscriber wants their address to include Dr. or Major,
or Mrs. then it is. After all, the purpose of the mailing label is to
get the journal delivered to the reader and that title may be
necessary.

Second, we (the American Revenue Association) still publish
a membership directory. I have attempted in the past to eliminate
these titles and will be much more diligent in the future in doing
so. They will also normally not appear in the author bylines of
articles or in the text of articles.

Third, the form of address Mrs. will normally not be used.
Jane Doe is a member of our society or an author not Mrs. Jane
Doe or even worse, Mrs. John Doe.

Why? It has no bearing on the philatelic worth of an article
or an individual that they have attained a learned or occupational
degree, or what governmental honors they have been accorded,
or what their marital status is.

And yes, there can be exceptions. In an article that mentions
health conditions in a military prisoner of war camp, information
from a well-known philatelist Dr. John Doe, Major, US Army,
Retired, can help the validity of the information more that if it
came from John Doe, well known postal history collector.
Likewise, an article about activities for non-collecting spouses at
an upcoming convention might benefit from information from
Mrs. John Doe, the non-collecting spouse of a well-known
collector. But we must remember that these exceptions are very
few.

Just what titles and honors are noted in my publication.
Those that refer to philately and specifically our specialized area.
Following an author’s name | will add “ARA™ indicating
membership in our organization but not those signifying
membership in other philatelic organizations. This would include
such titles as “FRPS,L” as is often the case, election to the status
of fellow is just a matter of being a member for the prescribed
number of years and having no run-ins with the society.
However, I would probably tend to include “RDP” signifying Roll
of Distinguished Philatelists as this title has noting to do with
society membership but does denote contributions to philately.

The purpose is not to degrade those who have earned and
received such honors but rather is a recognition of the fact that
this is a philatelic community that we are writing for and that the
worth of a philatelist and their philatelic writing is determined

entirely by what they accomplish within the area of philately.
These are a few of the unwritten guidelines for the philatelic

publication I edit; I would encourage other editors to consider

implementing them as well. ]

Another Point of View on the Use of
Non-philatelic Titles and Honors in
Philatelic Publications

by Joe Foley

When Ken’s article arrived, I read it with quite a bit of
interest. There certainly is much validity to his position.
However, there is also room for another point of view.

First let’s consider the general custom in the United States.
There isn’t one. Check out your local phone book or just about
any directory and you’ll find some titles. However, look up the
listing of some folks you know who have a very legitimate title
that they could use. I think that you’ll find that some use their
title while other have chosen not to.

The operative word that last sentence is chosen. | recall that
among the documents | received when I retired from the Army
Reserve was guidance on the use of my rank. Basically the
guidance involved format and inappropriate usage (e.g., that
which would bring discredit to the Army ). For the most part, I
have chosen not to use my rank. However, I think [ would find it
more than just a little irksome if someone else made that choice
for me.

While there are exceptions, most titles and honors represent
a level of achievement. As an example, surely the effort involved
entitles an individual to place Ph.D. after his or her name.

The question of individual choice can extend beyond the
rather narrow confines of a specific profession or organization.
Similarly, a restriction on this cheice by an organization is,
minimally, subject to question.

As an editor, | would not alter the way an author chose to
have their byline appear. In the compilation of a membership
directory, the choice should be left to the member. As a user of a
directory, it is frequently helpful to know how an individual
prefers to be addressed. The mail will go through whether it’s
Joe, Joseph, Mr. or Lt. Col. (or for that matter resident or box
holder). However, when writing to someone, isn’t it a matter of
courtesy to use a form of address that the recipient has chosen?

On the choice of Miss, Ms. or Mrs., many ladies have very
strong opinions and they deserve to be respected. If in doubt, try
using one for my 84-year-old godmother that she considers
inappropriate.

Ken’s comment on “FRPS,L” somewhat underrates the
distinction of “Fellow.” Rather than rely on secondary sources
or memory, a clarification has been requested from the Royal and
will be in the next issue. Incidently, the comma between “S” and
“L” is not customarily used. O

French Postal Marks

Guy Maggay has brought to our attention a useful Website on

this subject: www.citeweb.net/phila
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Editors’ In - Box
by Rudolf E. H. Anders and Ludvik Z. Svoboda

This is the conclusion of a series that began in the Fourth
Quarter 1999 issue.

From Rudolf E. H. Anders, editor German Postal Specialist:
Thoughts on Hustling Articles

As editor of a journal where members have come to expect
forty-eight pages every month - indefinitely - I frequently find
myself without much in the in-basket. A decade ago, shortly
after I accepted the job of editing the German Postal Specialist,
I wondered whether that dearth of material simply reflected on
my inadequacies as editor.

For reasons of mental health I now accept that this job
requires continual hustling. Hustling to get people to write,
hustling to find articles to translate, and hustling to meet
deadlines. In short, being editor of a philatelic journal may not
be the oldest profession, but it’s a close second.

There are many reasons for those empty in-baskets. One of
the most obvious is that with few exceptions editors of philatelic
journals rely on volunteers. Combine that with members who
are, or claim to be, too busy to write. I have had to employ a
variety of tactics and enticements to get help in filling all those
pages. What follows are some loosely strung together thoughts
on what has worked, or failed to work, for me.

I’ll begin with a confession: Initially I thought I would not
have a problem publishing a monthly 48-page magazine. After
all, I had the entire field of German philately. All I needed to do
was get about thirty-five pages of copy per month - how hard
could that be. My predecessor had, in fact, not produced a
magazine for several months because he had nothing to publish,
but I knew better. Going into my third month with no articles
coming in | panicked. What saved me was a somewhat
polemical article.

INCENDIARY JOURNALISM

That’s how I learned about “incendiary journalism.” Like
most kids with a box of matches, I was not fully aware of the
potential hazards. The article I published dealt with the role of
the communist resistance to the Nazi regime and how this could
be document on postwar German stamps. In an organization
whose membership includes émigré German Jews, GI's who
had liberated and been stationed in postwar Germany, and a few
folks to the right of Attila the Hun, I should have realized that
a single spark might cause a blowup. I discovered that throwing
a literary hand grenade is, to push the metaphor, like dynamite
fishing - you can make a catch.

Letters and rebuttals floated into that in-basket. Although
fireworks are always fun there is the danger of getting burned.
I quickly noticed that as the editor who published the piece I
was not seen as the simple bystander, but a subversive,
co-conspirator. While the dispute yielded me copy, the
arguments tended to get tedious and uninteresting for all those
who urged me to “keep politics our of German philately.”

While I’'m still not sure of how one can do the latter, I
learned that I needed a thicker skin and had to use greater care
in fomenting debates. A dogmatic insistence will bring biting
response. The challenge is to promote informed debate. That
brings bountiful fruit to the editor. As an example I can cite a
recent exchange in the Specialist on the issue of what
constitutes “commercial mail.” The question was asked in an
innocent enough fashion by one of our newer members. The
beauty of the exchange was that it exposed members to some
fundamental questions about how they collect and view covers
as being worthy of collecting. Jim Graue, editor of The Airpost
Journal and a GPS member, wrote a marvelous response to a
strict constructionist. He added a little note at the bottom of his
letter - “I bet you’re loving this.” He clearly recognized my
technique but could not resist rising to the bait. Sometimes you
win.

BLACKMAIL

Periodic elections of officers and board members present
another opportunity for the hustling editor. I’ve not been above
suggesting that someone running for office might wish to get
his/her name in front of the membership by writing some
articles. While the approach borders on blackmail, it’s a risk
worth taking when I consider the potential for squeezing articles
out of some very knowledgeable members.

Using the Specialist as a place to present debates about
significant issues of the hobby - exhibiting, judging or getting
new members need not be beating a dead horse. Frankly, I like
to see “the leadership” of the GPS, as well as other philatelic
organizations, write about where they stand on such issues.

EXPLORE THE UNKNOWN

Another opportunity for hustling articles is to approach
those who feel their area of specialization or collecting has been
ignored. An editor’s wiliness to publish articles deemed
unimportant by an “old guard” can be an important signal to
those who see the journal as belonging to others. For example
the Specialist carries an occasional column by “Gil” Gilhousen
entitled the “Frugal Philatelist.” As the name implies, ‘Frugal
Phil’ explores how a collector on a shoestring budget can still
have a lot of fun. We’ve received a great deal of mail and
comment on that column because it resonates with many
members and provides them with a sense of ownership. A less
elitist approach does not need to neglect “classical” philately,
but can certainly provide added copy for the stressed editor. It’s
not Rocket Science. _

A less elitist approach has some pitfalls as well. Some of
the articles | receive are not well written or well researched.
What to do? Early in my tenure some in the GPS expressed the
desire that I follow the academic model - that is, articles be
reviewed by outside readers prior to publication. Having been an
academic in my former life that idea was not unappealing, but
it was totally unrealistic. I simply don’t get enough material for
me to seriously contemplate rejecting a large number of articles
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